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Preface by Matthias Horx, Founder and Owner of the Future
Institute

With numerous illustrations by Julian Horx

Large marketing and social media campaign in the planning
stage

The author has previously worked for Unilever, Nike, Evo, and
many more

Aria Sadr-Salek




The megatrend of kindness and its entrepreneurial
potential are illustrated through numerous best

practice examples

ess & Management

Top Title

Leveraging 30 years of experience as a respected trend and

future researcher

Shifting from a focus on value creation to value appreciation

Kindness Works

The Kindness economy is a powerful new force
for change in business that will benefit not just
society but the planet. The decade old profit first
driven business strategy of not “giving a fuck”
about people or the planet is no longer tenable
for the multitude of challenges we face both
envi- ronmentally, and socially. Today we need
to switch around our priorities - first people, then
the planet, then profit. In that order. From just
chasing value (profit), to adding values (kind-
ness), this book looks at the successful examples
and strategies to build better society, better
cities, and a better future for us all. In terms of
trend logic, it is the countertrend we have been
waiting for.

Oona Horx Strathern speaks and writes regularly on living in
the future as well as produces the annual HOME REPORTon the
future of design, home, architecture, and building. As a trend
consultant she has worked for international firms such as
Unile- ver, Beiersdorf, and the Deutsche Bank. She has spoken
at con- gresses across Europe, from Finland and Portugal to
Switzer- land and Slovenia, booked by everyone from the IAA,
ISPO, Female Future Festival, BMW, Villeroy & Boch, as well as
top design, building and architectural fairs.

Oona is the proud owner of an Irish passport, has lived and
worked throughout Europe, hitched through Africa, and has
taken up surfing and boxing the wrong side of 50. She worked
for many years as a TV and print journalist for theObserverin
the UK and currently lives in an experimental self-designed
Future Evolution Housein Vienna with her husband Matthias
Horx, occasionally with their two grown up children, Tristan and
Julian, and a mad dog called Bubbles.
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KINDNESS
ECONOMY

Oona Horx Strathern

Kindness Economy

A New Currency for the Future of Business, Work,
and Life

14,8 x 22,5cm | 160 Pages | Softcover

ISBN 978-3-96739-151-0

Genre:
Business ethics and social responsibility



Large-scale marketing and social media campaign in the
waorks

Featured on ARD, ZDF, SAT.1, RTL, Pro7, VOX, FAZ, DIE ZEIT,
FOCUS, STERN, Handelsblatt, WirtschaftsWoche, and many
more

His own podcast "7x7x7 — The Online Marketing News of the
Week," with over 100 episodes, is highly popular among follo-
wers

Over 100 annual speaking engagements on the topic of Gen Z

By 2025, Generation Z is
projected to generate
approximately 30% of the gross
income and become the largest
consumer generation.

Felix Beilharz

Gen Z, often referred to as
Generation Z, encompasses
individuals born from the mid-1990s
to the early 2010s, succeeding the
Millennial generation. They are
characterized by their digital
nativism and unigue attitudes
towards technology, culture, and
social issues.



The practical guide to Generation Z from a
multi-award-winning social media expert

Featured Title

The indispensable handbook for any business or organisation
seeking to embrace Gen Z and thrive

Includes a range of bonus digital content: videos, checklists and
a poster with 99 essential Gen Z facts

Embrace Gen Z - or be left behind!

Gen Z poses challenges for organizations. They
have high workplace expectations and self- :
assuredness in the job market. How can you o Felix Beilharz
engage them and tap into their potential?

Prepare for their unique view of leadership and </
collaboration. Navigating this change is
4 ©
2

vital.Targeting them as customers is complex, as
traditional marketing falls short. Don't be
discouraged — Gen Z seeks meaning and

autonomy, offering valuable assets. Digital Natives als

= Bewerber, Kunden und
This guide by Felix Beilharz, an expert in Gen Z, _ mm  Mitarbeiter ansprechen,
provides insights on understanding them as cust- U2 2| Dbegeistern und binden

omers, candidates, and team members.

Felix Beilharz

The Generation Z Handbhook

Targeting, inspiring and retaining digital natives as
candidates, customers and employees

15,6 x 23 cm | 208 Pages | Hardcover

ISBN 978-3-96739-154-1

A qualified business lawyer (Dipl.-Wirtschaftsjurist), Felix Beil- Genre:
harz has been helping organisations to leverage the opportu- Business strategy
nities of online marketing since 2001. His clients include 22 of

the 100 largest German companies by turnover. He teaches

online marketing and social media at several German and Swiss

universities. Felix holds further qualifications from Harvard and

Cornell Universities and has been awarded memberships in

several prestigious schemes and programmes, including the

Facebook Digital Competencies Programme, XING's Insider

Programme, and the renowned Club 55 forum for business

experts. He is also a LinkedIn Learning Instructor.



LIMBECK.
VERKAUFEN.
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RTRIEBS
FUHRUNG.

LIMBECK.

UNTERNEHMER.

Limbeck on Sales

 Limbeck. Sales
Management

Bestselling Author

according to *Spiegel Bestsellerlist

Already over 25,000 books by Martin Limbeck sold by GABAL Verlag
Extensive marketing and social media campaign in the works
Numerous awards: Business Magnet, Excellence Consultant for
German SMEs, Exemplary Entrepreneur of the Year, Top Job, and

more

*The Spiegel Bestsellerlist is a prestigious and highly regarded weekly
list which reflects literary trends in Germany



THE definitive work on entrepreneurship by
SPIEGEL bestselling author Martin Limbeck

Featured Title

Key dos & don’ts from over 30 years of real-world entrepreneur-

ship

With a range of proven tools for business professionals seeking
to guide their own organisations to a successful future

Pursue entrepreneurship with passion

Martin Limbeck’s new book explores the dua-

lity of contemporary entrepreneurship. While, on
the one hand, it depends on the valuable experi-
ence of proven entrepreneurs, it also requires
new thinking: thinking fit for a radically changed
world in which processes have undergone whole-
sale change at the hands of the Internet.
SPIEGEL bestselling author Martin Limbeck can
provide both.

He explains how to found or take over a com-
pany, how to develop a company with purpose
and how to manage employees wisely. He repea-
tedly channels our attention to the things that
really matter and encourages us to let the insigni-
ficant details lie. The end of each chapter
features a list of dos and don'ts based on the
author’s own experience: an invaluable tool that
can be used to avoid beginner’s mistakes.

This is a book for value creators and high per-
formers: those who consistently embrace the
extra mile and reject any notion of the 4-day
week. It is for those who care deeply about their
role in advancing the economy and the prospe-
rity of all.

Martin Limbeck, Owner of Limbeck® Group, boasts 30 years
of entrepreneurial passion. Rising from successful sales
career to franchisee and then founder, his venture with a
modest turnover swiftly evolved into a standout success story.
A European sales and B2B authority, he consistently achieves
high seven- figure sales, mentors companies, and halds
prestigious accolades. Beyond business, Martin is a
celebrated speaker and ambassador for Kinderlachen e.V.
Read more at https://martinlimbeck.de and https://limbeck-
group.com

LIMBEC

INTERNEHMER

Martin Limbeck

Entrepreneurship by Limbeck

The definitive guide to successful entrepreneurship
17,3 x 24,6 cm | 352 Pages | Hardcover

ISBN 978-3-96739-153-4

Genre:
Entrepreneurship



"Our great-grandparents
owned 57 items,
we own over

10,000 items!"
Harald Kopeter

® Gerlinde Marth

Known, among other things, for his own podcast "think.digi-
tal. NOW!" in which he conducts interviews with successful per-
sonalities in over 125 episodes

Organizer of events such as Fresh Content Congress, Internet
Marketing Congress

His clients include Wiener Zucker, Magna, Otto Versand, the
state of Styria, Graz Tourism, and others



Use storytelling skilfully to secure a competitive advantage

Position yourself correctly and stand out from the crowd in the
biggest buyer’s market of all time

With inspiring stories from household names such as Dr. Oetker,
Harley Davidson, Wiirth, John Deere and many more

Use the persuasive power of storytelling to
inspire and win customer

In a time when everyone has everything and, HARALD ROPETER {

paradoxically, basic necessities are becoming 0" r
luxury goods, it is not merely innovative product "\ \',\
ideas that are required to prevail in the market: =",
extraordinary sales strategies are vital, too. Du N I 8

In this valuable new book, Harald Kopeter

exclusively compiles his 151 best business

stories and reveals the highly effective secret

code that makes them work so well. You'll learn

about ever- ything from the right mindset and the “ERKAU FE
art of ‘rea- ding’ customers to the sales strategies

and suc- cess secrets of thriving organisations.

The author’s wealth of expertise serves as a rich

source of inspiration, while his tried-and-tested 151 STORVS
strategies and exercises will guide your own FUR DEINEN ERFOLG
organisation to success. IM BUSINESS

GABAL

Harald Kopeter

If You Don't Sell It, Someone Else Will
151 stories to drive your business success
14,8 x 22, cm | 208 Pages | Softcover

Harald Kopeter has some 30 years’ experience in _the publishing ISBN 978-3-96739-156-5
and communications industry and has specialised in corporate

publishing and content marketing since 2002, He spent several Genre:

years directing the corporate publishing activities of Styria Sales and marketing

Medien AG, one of Austria’s largest media houses.

He founded his own company in 2009 and today advises natio-
nal and international market leaders including Wiener Zucker,
Magna, Hervis and OTTO Versand. He also works with major
Austrian public institutions such as Land Steiermark, Steiermark
Tourismus, Graz Tourismus and more.

He is the multiple recipient of the Best of Corporate Publishing
Award, a member of the Content Marketing Forum and the Mar-
keting Club Graz, and a certified trainer, sought-after keynote
speaker and book author. He also hosts the popular podcast
think .digital. NOW!
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"Those who know what they stand for and why they
engage do not chase after quick money. On the contrary!
They think in terms of long-term horizons. Because:
Success and business virtues are not mutually exclusive;
they amplify each other!"

Reinhold M. Karner

-
» L ]

© MCA - Malta Communications Authority

Preface by Arnold Weissman

Reinhold M. Karner is a highly regarded keynote speaker, pre-
senter, and lecturer at public events, corporate gatherings,
workshops, seminars, and universities

A multi-award-winning entrepreneur: IBM Top Perfarmer -
TOP 100 globally, ranked 1st in Austria's Leading Companies,
among others



Successful, solid entrepreneurship based on a return to traditional values

Benefit from the more than 40 years of experience of an established, award-

winning

Useful reading for a broad target group: According to Statista, over 90 % of
entrepreneurs are confronted withchallenges that lie beyond the

bounds of mere profitability

The practical guide to sustainable business
success

Our changing times are not only pushing new
founders to their limits: experienced entrepre-
neurs, proven leaders and even established theo-
ries of management are fighting to retain their
place in the world. Which principles can still be
relied upon? What works?

In this new book, Reinhold M. Karner shows

how you can make your organisation crisis-proof
and chart a successful course in challenging
times. At its heart, his approach is about
returning to what has always made outstanding
companies successful: weatherproof corporate
values and sustainable management. It requires
us to reject the lure of quick money and embrace
value-driven entrepreneurship that withstands
crises and transcends generational shifts.

The author advocates for putting on the brakes
in the race for money and profit. Pausing to reac-
quaint ourselves with importance of values, he
argues, is what will ultimately put us in the fast
lane to success. Just as importantly, it will allow
us to practise entrepreneurship with less stress
and significantly more enjoyment.

Reinhold M. Karner is a multi-award-winning SME entrepre-
neur working across the fields of digitalisation, business optimi-
sation and management consulting. Among other accolades, he
has previously been awarded ‘Entrepreneur of the Year' in Aus-
tria and taken first place in the rankings of the country’s best
management consultants. Reinhold draws on his extensive
knowledge of entrepreneurship to serve as a success coach for
entrepreneurs, respected executives, consultants and investors.
He also serves as a start-up mentor, a lecturer at several
interna- tionally recognised universities, a supervisory board
member and a columnist for household media brands.

WAHRE

WERTE

STATT
SCHNELLES
GELD

So machen Sie Ihr Unternehmen

krisenfest und langfristig erfolgreich

Reinhold M. Karner

Yes to Values, No to Quick Cash

How to make your company crisis-proof and
sustainably successful

15,6 x 23 cm | 224 Pages | Hardcover

ISBN 978-3-96739-155-8

Genre:
Business strategy



Christoph Werner - My life, my
Business, my Strategy
Hauke Reimer (Hg.), Martin Seiwert

B Wirtschafts Germany's most
. w°che successful

Entrepreneurs

One of the largest and most
prestigious business magazines in
Germany

Bt Bl (AP v:-ﬂ;.ﬁ-. [

REINHOLD

WORTH-
| ;—-

STRATEGE

Good to Know!

Already over 10,000 books sold from the series "My Life, My
Company, My Strategy" by GABAL Verlag

Significant media coverage anticipated

Christoph Werner now leads the successful company dm in
its second generation



The fourth volume in the popular WirtschaftsWoche (WiWo)

series

Published to coincide with the 50th birthday of dm, the highest-
grossing drugstore chain in Germany (Statista)

Christoph Werner is proud to continue the value-oriented corpo-

rate culture of his father, Gotz Werner

“Hier bin ich Mensch, hier kauf ich ein” / “This
is where I am understood; this is where I
shop” (‘dm’, Germany’s highest-grossing
drugstore chain)

The WirtschaftsWoche journalists do not

write about these entrepreneurs so much as let
them speak for themselves. Accordingly, each
volume focuses on an inspirational business
figure who answers the authors’ questions
across a range of fascinating interviews. Covering
successes, crises, responsibility, leadership and
entrepreneurial courage, the interviews paint a
raw and authentic picture of their subjects. They
also reveal the human behind the CEO, exploring
how the leaders view themselves, their families
and society at large.

Business journalist Hauke Reimer is the deputy editor-in-chief
of German business magazine WirtschaftsWoche. A recipient of
the Helmut Schmidt Journalism Prize among other accolades,
he graduated in economics and worked as a financial market
corre- spondent for the vwd news agency in Frankfurt before
joining the prestigious Diisseldorf-based magazine. In 1997 he
took over as head of the WirtschaftsWoche finance desk, which
he still runs today.

Martin Seiwert is the creator and editorial director of the
German- language book series Mein Leben, meine Firma, meine
Strategie (My Life, My Business, My Strategy). As a
WirtschaftsWoche editor, he specialises in reporting on
businesses; previously, he headed the WirtschaftsWoche
bureau in New York and was responsible for business and
political reporting from the USA. Seiwert is a previous recipient
of Journalist of the Year and the Herbert Quandt Media Prize
and has been nominated for the Nannen Prize and the German
Journalism Prize.

CHRISTOPH
WERN

MEINE
STRATEGIE

Hauke Reimer (Hg.), Martin Seiwert
Christoph Werner - My Life, My Business, My
Strategy

14,5 % 19,7 cm | 160 Pages | Hardcover

ISBN 978-3-96739-157-2

Genre:
BUSINESS & ECONOMICS / Leadership

13
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Financial Wellbeing
Thomas Mathar

Baad 1o oWt

Major social medi campatgn in s wioeks
Sewentilically grouned heses

“Dnr. Mathar shares his latest insiphis from behaviora econo-
mites ared psychology, demorsirating o midlyidusls can

miake better financlal declsions without sacrificing thelr perso-
natity and values.”

Chris Budd, Foundar and Chairman af fhe Institits al Fnancial
Wellbeing. UK

Padicast tar he book available on all well-known podcast plat-
farms

"Financiol Wellbeing is obout what
happens in our bank account, AND
what hoppens in our mind."

Tharmats Narthar



The first clear, no-nonsense guide

—
i I
|

to the international ‘financial wellbeing’ trend for

the German-speaking world

Authored by one of the few experts on the subject worldwide

With numerous, directly actionable rules of thumb designed to
help us cheat our brain’s undesirable habits

Why mindset and money must be tackled
together: Overcome mental obstacles and
make your finances work for you

Drawing on the latest findings from behavioural
science research, this book provides actionable,
evidence-based tips for optimising our financial
well-being. The advice is presented in the form of
ten essential building blocks. Five of these deal
with what is happening in our bank accounts. The
other five deal with our ‘mindset’, i.e. what is
happening concurrently in our head.

Using small, scientifically-proven interventions
and techniques, the book guides us to change our
habits and ways of thinking as a route to greater
financial prosperity.

Dr. Thomas Mathar has headed the Centre for Behavioural
Research at Aegon UK - one of the UK's leading providers of
investment and financial services — since 2017. There, he con-
ducts large-scale studies to investigate the instincts, motiva-
tions, skills and environmental factors that lead people to (or
discourage them from) making better long-term financial decisi-
ons.He holds a PhD in European Ethnology from Humboldt Uni-
versity in Berlin and received training in Behavioural Economics
at the London School of Economics.

THOMAS MATHAR

WELLBEING

Die 10 Money- und Mindset-
Bausteine fur ein krisenfestes, gltickliches
und erfolgreiches Leben

Thomas Mathar

Financial Wellbeing

10 money and mindset building blocks for a
crisis- proof, happy and successful life
22,5x 14,8 cm | 224 Pages | Softcover
ISBN 978-3-96739-158-9

Genre:
Finance

15
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& Caroline Pitzke

Major influencer campaign on social media in the works

Broad target audience: young employees [ young professio-
nals aged 25 to 40

Including explicit tips for female readers to make the
gender pay gap a thing of the past



Strategies & tips for achieving the next step on the career ladder

A book for young professionals seeking the salary and position

they deserve

A practical guide with numerous model formulations for real-life

use

The power guide for young professionals

The book offers wide range of practical tips

and methods for feedback, salary and promotion
discussions in the early years of a career, with
step-hy-step guidance on preparing for an upco-
ming interview. It answers frequently asked
ques- tions about requesting a promotion or
salary interview and choosing the best time to
schedule it. It explains the art of gathering
persuasive argu- ments as well as reflecting on
and formulating one’s own successes and goals.

This comprehensive guide is designed just for
them. It explains the factors that determine their
success, guides them reliably through the inter-
view and helps them negotiate effectively in even
difficult interview situations.

After completing her studies in product design, Frederike Wan-
strath enjoyed a varied start to her working life at companies
from SAP to McKinsey. Over the years, a successful early career
meant numerous opportunities for salary and promotion inter-
views. Today, Frederike is managing director of the
international spirits brand Berliner Brandstifter and sits on the
other side of the negotiating table. She knows better than most

the argu- ments that convince those in charge. In this new book,

she sha- res her wealth of experience and shows how young
professio- nals can best achieve their goals in relation to salary,
position or area of responsibility.

FREDERIKE
WANSTRATH

POWER-GUIDE
ZU GEHALT UND
KARRIERE

GABAL

Frederike Wanstrath

3, 2, 1 Promotion!

14,8 x 22,5 cm | 192 Pages | Softcover
ISBN 978-3-96739-163-3

Genre:
Advice on careers and achieving success

17
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Women Can Lead
Lillan Gehrke-Vetterkind

"A book for all female future
leaders who aim to confidently and
effortlessly take their place at the
decision-making tables in the
workplace. Only by assuming
leadership responsibilities, women
can shape the future of work and

bring about change."

Lilian Gehrke-Vetterkind

Good to Know!

Foreword by Lunia Hara, Expert in Empathetic Leadership and
Diversity, Director of Project Management at dicanium

Editor of the Study "Women Want to Lead - But Under Diffe-
rent Conditions" (2021/2022)

Featured in Brigitte, Emotion, FAZ, DIE ZEIT, Stuttgarter Zei-
tung, ARD, RTL

Podcast for the Book available on all major podcast platforms



A little less than a third of managers (29.2 %)

were female in 2021 (Destatis)

Featured Title

Learn how to confidently find your place in a male-dominated

work environment and acquire strategies fordealing with orga-

nisational politics

Includes numerous questions for reflection, checklists and prac-

tical examples

Be seen and lead with confidence

Women continue to be underrepresented in
decision-making positions. In the coming years,
companies must strive to better facilitate
women'’s access to positions of leadership — not
least because women bring invaluable skills and
competences to the workplace. At the same
time, however, women must want to lead. Not
only this, but they must understand and embrace
the many creative opportunities that come with a
high-ranking leadership role.

Conceived as a step-by-step guide to becoming
a successful female leader, Woman Can Lead
features a range of practical examples and case
studies to illustrate its ideas. It supports women
to decide whether they desire a leadership role
at all and, if so, to become a successful, fulfilled
and confident leader in male-dominated environ-
ments. Readers are encouraged to draw on the
qualities and strengths they bring as women and,
in doing so, to change the culture of manage-
ment for the better.

Lilian Gehrke-Vetterkind is a systemic consultant for organisa-

tional development and change management, a communica-
tion consultant specialising in Schulz von Thun's four-sides
model, a LINC Personality Profiler Coach and a business admi-
nistration graduate with over 20 years' experience in HR deve-
lopment and adult education. As well being the founder and
owner of Gehrke & Vetterkind Consultants, she is a partner of
the AllBright Foundation and the Haufe Academy for adult edu-
cation, a member of the women's networks nushu and FidAR
e.V., and a mentor at MentorMe and the Deutschlandstiftung
Integration, a foundation promoting integration and the break-
down of prejudices in German society. She is also the initiator
of the Young Female Leadership Program, a multi-module
deve- lopment programme for ambitious young women in the
work- place.

Litian Gehrke-Vetterkind

FRAL
KANN

CHLF,

Mit Freude und Gelassenheit
in Fiihrung gehen

Lilian Gehrke-Vetterkind

Women Can Lead

Rising to the Top with Joy and Serenity
14,8 x 22,5 cm | 192 Pages | Softcover
ISBN 978-3-96739-160-2

Genre:
EHQH};@S & ECONOMICS / Women in

19
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@ Florian Janssen

Major XING and LinkedIn campaign in the works

Featured in numerous podcasts, ZEIT Campus, brand eins,
and more

XING Topmind Job & Karriere 2019-2023:
This award recognizes the ten most successful authors on the
job network by XING

Podcast for the book available on all major podcast platforms



The practical guide to self-building your dream

job

Featured Title

How to approach, implement and communicate your individual

quest for purpose at work

How job crafting can benefit everyone — by boosting profit for
business owners, maximising satisfaction for employees, and

adding value for society

Don’t quit — get creative: Give your job a
second chance!

Job dissatisfaction is a mass phenomenon:
almost one in two of us are ready to change jobs,
while more than a third of us know how it feels to
be burnt out. Many of us have mentally quit alre-
ady. The reason is a lack of job-person fit.
Instead of allowing us the opportunity to do what
we do best, our jobs stand in stark contrast to our
values and needs.

Drawing on the job crafting approach, the book
offers practical guidance on rediscovering our
motivation and satisfaction through active job
shaping based on our individual personalities.
It’s a step-by-step guide that can be used by
anyone to increase their job satisfaction long-
term through in-depth personality analysis.

Ragnhild Struss is the founder and partner of the career
consultancy Struss & Claussen Personal Development. She
helps people to understand and appreciate their core selves in
order to facilitate career and life decisions that align with their
character, This work is driven by her belief that there is a ‘right
place’ for everyone and that everyone has the right to a fulfilled
life. Because success comes from fulfilment, she argues,
nothing can make us happier or more successful than growing
as people and living authentic lives.

RAGNHILD STRUSS

WIE SIE MIT B
IHRE ARBEIT WIEDER

EN LERNEN

GABAL

Ragnhild Struss

How Joh Crafting Can Help You Learn to Love Your
Job Again

14,8 x 22,5 cm | 192 Pages | Softcover

ISBN 978-3-96739-161-9

Genre:
Advice on careers and achieving success

21
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The new definitive guide to negotiations in the digital age

Practical guidance with best-practice examples for confident, successful virtual

negotiation

JUTTA
PORTNER

VIRTUELL
VERHANDELN

ONLINE-
VERHANDEUNGEN
OPTIMAL
FUHREN

Jutta Portner

How to Negotiate Online

Make a success of remote negotiations
14,8 x 22,5 cm | 208 Pages | Softcover
ISBN 978-3-96739-164-0

Genre:
Business negotiation

Execute remote negotiations with confidence

Negotiating online brings its own set of challenges. If
the other party neglects to switch on the camera,
you're left speaking into a black hole and operating
without facial feedback. Does the other party even
understand your proposal? Is someone else listening
in? Who? Perhaps you fail to establish a video connec-
tion or the call breaks off in the middle. In this new
hook, you'll learn to adapt your techniques to remote
negotiating and deal with emails, phone calls and tech-
nical disruptions that interrupt the flow of the call.

Jutta Portner is the founder and managing director of C-TO-BE.
THE COACHING COMPANY and specialises in negotiation manage-
ment and negotiation consulting: As a business coach and manage-
ment trainer, she advises international companies such as Daimler,
Volkswagen, Siemens, Telefonica and Airbus and conducts
negotia- tion training for managers worldwide. She resides in
Ambach on Lake Starnberg.

Already over 10,000 books sold by Jutta Portner in GABAL
Verlag

Featuring graphics and interviews
Significant media coverage anticipated
The negotiation expert has worked for companies like

BASF AG, Daimler AG, Deutsche Telekom AG, and many
more
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Career & Success

From a Creative Idea to Practical Innovation
Annett Schaper

Persuade those around you in the workplace with innovative ideas

From an author with wide-ranging experience as a consultant for household
companies and brands such as AbZ-Pharma, Calida, Ferrero, Zott and many
more

Nurture, foster, flex and ultimately unleash your
inner creativity ANNETT SCHAPER

Picture this: it's Friday and your boss is demanding VO N E R
creative input on your company’s new flagship project.

Suggestions are expected by 10am sharp on Monday
morning. What can you do to fire up your creative memvm
engine? In this new book, creative coach, designer and

pod- caster Annett Schaper explains the conditions
required for creativity to flourish and the all-important

attitude you must adopt. She shows how innovative
ideas can be teased out from seemingly nowhere.

4 i —
WIE IDEEN
ENTSTEHEN UND

WIE MAN SIE
. IM UNTERNEHMEN

§ DURCHSETZT

Far over three decades, Annett Schaper has been a driving force
behind innovative ideas, working with renowned companies. From
her early days freelancing and a year at Flurer Design in New York,
she advanced to key roles at Pahnke Markenmacherei and Landor
Associates. In 2005, she founded her own agency, later merging From a Creative Icea to Practical Innovation
with Redpack Brand Design, and went on to establish Menori Design How ideas come about - and how to realise
GmbH in 2009, successfully leading the brand studio until 2022. them 14,8 x 22,5 | 200 Pages | Softcover

ISBN 978-3-96739-162-6

Annett Schaper

Genre:

BUSINESS & ECONQMICS / Motivational
SELF-HELP / Creativity

Good to Know!

With numerous practice-proven tools and hacks

Known, among others, for the own podcast 'Code Of Creati-
vity' with now over 100 episodes



Personal Development

GABAL Self Help. On Point.
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GaBAL Self Help

Conquering Crises

Thraugh Inner Resilionce

Kearthias Sporria
Oliver Hiermmenn
Rainer Klose

M, Sgdeile, 0. Harrasann, B, Klowe
Camigunrisgd Criss Thinugh Dnnee
Hesilisnce

17T v 115 crm | 6 Pegdey | Soliciresr
ISHN FTH-3-90 739 1208

Thits book shows how 1o equip
yoursedl apbimally by ncraasing
YU SEess resistance 1r||m.-gh i
healthy [Heshyle,

WRDWLLDGE Do FOMT.

GaBal Self Hﬂlll

Empathy

Sabine Hibner

ML EDSE. O RN

GaBAL Setf Help

Courage

Patrick Herrmann

Pairick Hermann

Cinirage
17 11.5em | 96 Pages | B v

[5EM FT8: 3-85T6-715-0

Discover in this guide what 1t trly
mians b have courage, how ta
avercome fewrs and risks. and
thus 5eire @ more courageaus and
succasstul ife,

KN ODOL O FOVRT.

GARAL Self Help

Healthy Lifestyle

Manika A. Pohl

EHCAYLE [HIE. Gfd Formdd

GABAL S8if Help

Decision Making

Peter Brandl

Peter Arandl

Dhacisiom Haking

§7 0 10, 5o | b Papes | Sallcesmy
ISHN U7E-3-96719-171-0

What makes a dacision a good oma
i 1 and? Thes baok provides
clear, eamly wticnable strategies,
tips and checklisis fohalp us all
make batter decisions in the
tutuir,

EHDWLIDOE. Do FOORT

GARAL SeiF H-El.p

Mindfulness

Déarthe Huth

Sabino Hubines

Ermpathy
17 0115 o | ' Fagies | Solnoower
ISAN %78-3-BA93h-81d-&

Discpvar in thas guide how
empathy works, how to craata
optimal conditions for your
empathatic actions, how to
positively mfluence even the mos
challenging situations, and
achieve maomal gualify in
inleractions.

Honlia A Pohl

Healify Lifestyla
1T n 115 om | Y Papes i Soticowes
TSEY 97338693 5-546-R

[ this gusise, you'll learm haow b
activate your powers of self-
healing and increase the returns
an yous “health immestments”
Yau'll discover hiow 1o achieve
great health banefits with little
affart.

Do Huzh

M ulness.

19 5 11,5 oo | 5% Pages | Solicover
158K T7R-3-B6%35- T08-A

Learn how 1o integrane
mindfulness into your daily life,
anhance your wall-being and
conmicaons with athers, and gan
increasing sell-assurednass.



Get to know and understand the ‘new com-
munication’: faster, more extreme, more
digital

Start communicating persuasively in all
areas of life

GABAL
DIGITAL
MEUTS
LERNEN

PETER BRANDL

Kommunikation

39

Peter Brandl

GABAL |
Communication 3.0

Master the most important skill of our time

Includes a variety of digital bonus content such as:
- Videos

- Checklists

- Maps

- Audio files

21 x 14,8 cm | 192 Pages | Softcover
ISBN 978-3-96739-165-7

Genre:
Business communication and presentation

Peter Brandl offers proven tools and techniques to help
readers keep a firm hand on the steering wheel and navi-
gate even the trickiest of conversational situations. It is a
comprehensive handbook designed to ensure effective
communication and make our lives easier. Clear, well-pre-
sented videos, exercises and checklists enable new techni-
ques to be directly put into practice.

Among other things, Peter Brandl is a sought-after speaker, a management
consultant and a former professional pilot and flight instructor. He's also
one of the leading communication experts in the German-speaking world,
advising and training businesses in communication, negotiation technigues
and conflict management. His approach combines his more than 20 years of
experience with the latest findings from the world of aviation and transfers
this knowledge expertly to everyday situations. Speaking at lectures and
events, Peter has an intuitive gift for inspiring, entertaining, and motivating
his audience.

GABAL DIGITAL 25

Find the right tools and apps among the
many

Digital vs. physical: which approach makes
the most sense, when?

GABAL
DIGITAL
NEUES
LERNEN

THORSTEN JEKEL

Digitale Tools
effektiv einsetzen

euen ecnnologien aur die

GABAL

.Thorsten Jekel |
Getting the Most Out of Digital Tools

How to use new technologies to move into the fast
lane

Accompanied by a range of digital content including:

- Videos (tutorials, quick overviews, interviews)
- Checklists
- Handy collections of links

21x 14,8 cm | 200 Pages | Softcover
ISBN 978-3-96739-166-4

Genre:

Business innovation

Using a range of practical examples, tips and tried-and-
tested approaches, Thorsten Jekel illustrates the potential
of common modern tools in companies to make our lives
easier, not harder. He explains how we can release the
digital handbrake and switch to the fast lane. The book is
accompanied by a range of video tutorials, checklists and
collections of links to enable readers to directly imple-
ment what they have learned.

After becoming interested in computers as a schoolboy, Thorsten Jekel
launched his professional career at computer pioneer Nixdorf in 1988. He
has been fascinated by new technologies - specifically, the way they can be
used intelligently to make our lives easier — ever since.

Thorsten undertook an MBA in his spare time and founded the company
jekel & teamin 2010. He now advises leading companies and major interna-
tional corporations on the introduction of new technologies and the optimal
use of existing ones. As a speaker, he argues persuasively for the intelligent
use of IT tools for greater productivity and effectiveness,
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WHI!TEBOOKS

New edition - fully updated and revised
with new illustrations

‘Draw along’ and see instant results
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BRIGITTE SEIBOLD

Visualisieren
leicht gemacht

Talentfrel skizzieren

mit Bildern kommu

GABAL

Brigitte Seibold

Visualisation Made Easy

How to sketch and communicate using images - even if
you can't draw

21,5x15,3cm | 192 Pages | Hardcover

ISBN 978-3-96739-167-1

Genre:
BUSINESS & ECONOMICS / Skills

With easy-to-follow, step-by-step colour instructions, the
Brigitte Seibold explains how to structure flipchart con-
tent, deploy visualisation within standard seminar flip-
charts and draw faces, hands and bodies accurately with
just a few strokes. Digital materials such as videos and
sample flipchart designs accompany the text.

Brigitte Seibold is a graduate engineer and adult educator. She has been a
freelance trainer and facilitator, a consultant and a lecturer at the University
of Hanover since 1996. As a ‘visual facilitator’, she specialises in using the
power of visualisation in her work with people and organisations, expertly
deploying words and images to communicate with respect and deliver inspi-
ration. She advises and supports strategy processes in a wide variety of
com- panies and public bodies, with clients including Deutsche Telekom AG,
RWE AG, Stadtwerke Hannover, Robert Bosch GmbH, the German Federal
Ministry of Finance, MAN Truck & Bus AG and Volkswagen AG.

Humorous and to-the-point: Essential
know-how for managers, perfect for rea-
ding in bitesize chunks

A compilation of knowledge from Ger-

many’s premier thought leader in the field
of HR management

JORG KNOBLAUCH

Was Chefs und
Pgrsonaler
wissen wollen

1stunde
id Antworten

101 Fragen u

Mit Zeichnungen
von Tiki Kiistenmacher

GABAL

Jorg Knoblauch

What Managers and HR Professionals Really Want to Know

An advice clinic for business leaders with 101 questions and answers
21,5x15,3 cm | 192 Pages | Hardcover
ISBN 978-3-96739-168-8

Genre:

BUSINESS & ECONOMICS / Human Resources & Personnel
Management

In this new book, Jorg Knoblauch provides proven soluti-
ons for 101 common stumbling blocks, problems and
questions from real-world business practice. Observa-
tions, easy-to-follow examples and a thorough grounding
in fundamental principles help readers to understand
what they should be focusing on.

Born and raised in Giengen, Prof. Dr. Jorg Knoblauch is a German thought
leader in the field of human resource management. He has founded and
managed several multi-award-winning companies and is sought after world-
wide as a speaker and coach for entrepreneurs and business leaders. He has
written over 30 books, including several bestsellers. His books have been
transiated into over 12 languages.

Werner Tiki Kiistenmacher is one of Germany's best-known caricaturists
and authors. His most successful book, Simplify your life, has sold four
million copies worldwide.



GABAL Covey

Timeless Wisdom into Practical Guidance

COVEY.

LME 4 EFFERTIVERN
FUHRUNGS
STRATEGIEN

Stephon k. Cowey, Oliver Kannapin

Tha 4 Leadership Strategles of Effactive
Leaders

Chiart the courss 10 SUCCESS In
unpradictalie times

23x 156 cm | 192 Pages | Hardcower
ISAN 978-3-95T39-142 -8

Genre:
Business straiegy

Leadership in unpredictable times.
In his characteristically clear and
practice-oriented style, the globally
bestselling author and manage-
ment mastarmind explains what lea-
ders can do 1o maks thair companies
crisis-proof, future-proof and suc-
cessful,

FFor Thie 4 Leadershin Srotegies of Fffechve Leg-
@eva, D, Dbiver KaBnARER conducied wierigws
wnth @ regpecied businsds owners, CEOY, mana-
gers and onecuties to ephoce hin thiey imple-
ment the 4 sisategies and == e organizatons
on tha path bo a seccesshul tutune, With moe than
20 years’ Bxpengnce working with auecitives and
T A s, i 100 eSS DATIEArly o Improwsg
outcames thiough collaboration based on

il apprecalcs. 1n his capacity as Lesd Con-
sultasi for FranklinCovoy in the German-speaking
workd, annapin is 3 spught-afior spaaker, coach
and atdyisor
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COVEY

%

DIE 7 WEGE ZU
GLUCKLICHEN
BEZIEHUNGEN

R. Covey
The T Hablts of Highly Effective Marriage
325w 14,0 em | 153 Pages | SoNcowes
1SEN G78-3-96739-041-4
Genre:
Mind, Body. Spint

Making Your Relationship a Priority
in a Turbulent World, The 7 HABITS
OF HIGHLY EFFECTIVE MARRIAGE
provides a much needed framework
for applying universal, sell-evident
principles that enable couples 1o
communicate more effective,

Dr, Stephen B, Coweys work, T T Habits af
Highty Efective People, Iamalormed e vy
people thek and &£t wpon theirproblems with &
coempelling, logical, and weli-cedined process, As

an imtomadionally respected leadership authomty,

family supart, tsachar, pganizatioral conguitant,
vl dlhar, his sthice goess Insight 10 mills.
Ha-sold more than a0 million bocks (e 50
langis- prsl, amd The T Habies of Highly EHective
People was named the &1 Mast Islluontal
Beminess Book of the Twenteeth Century. He hoid
n HMEA from Harvard and 3 dochorabe from
Brigham Young Umsmrsity

Stephen R. Covey

A MISSION

STATEMENT
for Your Life

Find yesr parpasa. Chooss your goals.
Achieve your drosms.

Stephen R Covey

Stephen 8. Covey's A Mission Statement far
Youir Life!

Find your purpose. Choose your goals,
Achieve jour dreams.

225 % 14,8 e | 160 Pages | Soltcaver

1SBN ¥78-3-9673%-148-0

Gmre:
Achvice on carzers and achiening sucoess

Mand, Body, Spirit
Assortiveness, motvaron ardg solf-asieem

Your compass for a fulfilled and
meaningful life. & workbook for craf-
ting your persanal mission statement
- with previously unpublished wri-
ting, case studies, food for thought,
checklists and praclical exercises
trom celebrated author Stephen R,
Covay,

Or. Stephan B. Cowey wis an ininmatioally
rEsoeC bid ieadershid authonty, iEmily expein,
tantheér, arganizatons conseflant, Buainess bes-
diér, and asithor whe dedicated is e bo fesching
pincple-conbered living and leadership o buld
baih tamilies and argarizatinone. He narmsed an
MB from Hareard Ueevorsiby and & doctorats
Erom Bragham Yoong Universiy, whend he wasa
peolessdd al organizational behevion and busl-
ress management and also sarved &s dirschar of
ureversity rebations and assetant to the pros-
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GABAL Professional

GABAL Professional. On Point.
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GABAL Professional

Content Strategy

Martin Schwarz
Christoph Moss

Martin Sehware, Chiisiaph Mekd
Camtmit Siraingy

L% d 1L 5 oo | B4 Pages |Sefooen
IRON TR TN 100

This baok will teech you how
ta derve a successhul content
strabegy from your auxisting
communication strategy and
ta implement i in pour
company s fhe lorm o a
COFpOratE NEWSIGam.

WRDWLLDGE Do FOMT.

GABAL Professional

Combating Change
Fatigue

Ralph Molte

HAaiph Mol
Crembating Change Fakigue
B0 1E 2 0m | Vo Paies | 331t

T=HH 7TR-3-547 39 173-5

Using five sirple steps; this
nNew guide equips
organisatsons to combat
perlarmance-hindering
change fatigue of — ayen
better = fo avoid i &n the first
place,

ML EDE. 0T FDINT

GABAL Professional

Understanding NFTs

[Non-Fungitla Tokens)

Jurgen Nowoczin

Christtan Gleich
Umdarstanding NFTs {Mea-Fungiblo
Tdugiing

LT 5 LL Fomn |5 Paiges b Sofmves

IR0 9TH- 3 T EN- 5

T.'|h.||:-gI i fn!re:,hlng_l'.' simpla
and pecessihle appropch, this
bpak explaing what NFTs ars,
by thay can be used &t work
and at hama and what
bienefits they offer

KN LD O PO R

GARAL Professional

Understanding
New Work

Rosemarie Thiedmann

Aaseamarie Fiadmases
UmsdersEanding Mew Work

BV 1L 3 o | ' Flaies | ol
IEBN 970 3 T3-173-3

This book sl teach you how
to darive a successful contant
stratagy from your existing
communication strategy and
tecimplemant it in yous
company in the foemof a
COrpOTALE NEWSIDom,

EHCAYLE [HIE. Gfd Formdd

GABAL Professional

Second Brain

Stephanie Selmer

Seppsaniv Salmer
Sacand Rrain

LT 5 18 Som [ Papes] Solcie
ILIH - 3500 =170 1

Tha book explains sihal sats
tha Second Brain method
apart froam athar craatnity
techniques and offers & step-
by=stap guide to building your
i,

EHDWLIDOE. Do FOORT

GARAL Professional

Business Framing

Jlrgen Nowoczin

Jurgen Mowoczin
Business Framing

B 103 i |V Pails | Sodliinds
FEBR 97834739 17a-9

This guide teaches the core
eiements of Kew Wark and
tetv b implemant tharm, with
practical guidance that pats
youon the path to
establishing a fully-fledged
Mt Wiark uliuine,



The first no-nonsense
guide to the
international ‘financial
wellbeing’ trend

THOMAS MATHAR

WELLBEING

Crie B} Maney wnd Mindyat-
Baunigens Iur e braarfese, giloalches
e midcrigreches Lsksn

jiﬁi

Thomas Mathar

Flaanclal Wellbeing

10 maney and mindlset hslding Blocks lora
orists=prood, happy and successh life
22,55 14,8 cm | 224 Pages | Sofcover
PSRN 978-2-96739-158-9

Genra:
Finaroe

Why mindset and money must be
tackled together. Dvercome mental
obstacles and make your finances
work for you.Drawing on the latest
findings from behavioural scignce
research, this book provides
actionabte, evidence-based tips tor
optimising our financial well-being,

[r. Thormas Mathar hias headed (P Centre lor
Brehaviowral Resnarch al &zgon UK - one of the
s lnading presdders of investment and finanm:
clal survices = snce 2007, Thame, o conducis
Larpo-soake Shodsed [ nvesiagane The insiingis,
mativations, skl and &mdronmental facearg hat
lead pecphe to {or decourage thers from] making
better long-lerm: firancial decisors,

Tv. Mathar hiliks & PhD in Ewrnpaan Ethnology
troem Homboldt Usiversity in Barlin and rdcesad
Tk 0 Bebaviourdl Economics al the Londan
School of Econpmics

A fun, fresh
approach to financial
freedom

Yalentina Dapunt, Daniela Landgraf
Generation Maney

Snart plasning eday lor Maancial
inclependence omarmom

#2.5x 14,8 cm | 208 Mages | Soffcower
1508 OTR-3-94T39-129-5

Genns:

Asseriivenass, mothvaton and seif-esteem

The extensive real-life experience
of the two authors, The book then
provides advice on how to achisve
the things you really want = your first
car, a language study trip-abroad, a
degroe course, of anything else. In
addition, you'll learn everything there
i5 1o know about different sources of
inCome.

Valuniina Dapumt 15 a decior, Sloggar ansd ming
malisd mllupncer. She oBers financial advice 1o
poneng faflowers on her YouTube chansst Minimal
Frugal

Daniela Landgral & a colebrated keyroo spea-
ket anid muthae. Alles spending mary pears a8 a
linancia: aidvisos and sales manage:, 5he Hiow
woeks ag a lephural, trainar, coach andd THE {Ger
man Chaméser of Commarce) auckior in B finan
cial sechor
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Don't plan for
retirement: plan for
the vacation of a
lifetime

Fromh Grell

GSTE

[
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Wie e5 mit dens Wohlstand
im Ruhestond kiappt

g
Frank Grell

The Rewer-Ending Vacation

Hiow yOu can enjoy a prospenous retinement
22,5 % 14,8 om | 208 Papges | Sotecover
15BN 978-3-9473%-128-2

Gopre:

Fanance
fdvice on caneers and achieving Succest

Because vacation planning s fun -

and retirement planning isn't! Thiz

book seeks to inspire you 1o reframe

your thinking on money management
and make your future self and happi-
MBS A Priofity ibem,

Frank Grefl = an entreprenisur and inseeance
manager at wel| as a speaker, somirar ader,
coach and Innowal i theagy an thir themes of
saving and waatth, A1 the Hall of Fami Swards
2019 hield by Garmany's Federal Minigtry ol
Comsimer Prolection, Grell wat named a

M by Ambaasido [or (e relirement
planming fieid.



Backlist Bestseller

K, Dichinr, R. Hlilrhs, L Hats
Frmale Fimance

Plan phead, Treedl sutresslally. Be
hmanciptly ircepende=s

22, 5u 108 om | 232 Pages | Solloower
ES8N 97H-3-H7 351150

This compralansie financial guide
shose o waosmen can act o claim
their financial independence. This
is a book that every woman shoobd
riad — dnd thien by far bt best
friend!

anfan Friidoch

fan-Lprisghis ©
Wahlstandsbuch

Sinlan Fradrich

Gidneer Gaty Bich

i acressibie fook o perstnal moakth amd
meakbing T viidd i aur ead wiik e o
18w 12,5 om | 3 Settan | Sohcow
ISEN 973-3-86T39-116-%

stefan Fridrich's new book s a
comprehensive financial crash
course that conveys the ABCS of
personal wealth m Fradnch’s
charactessstically succinci and
accassible style.

EINKDMMEN ERHOHEN
MOARLISCH HANTELN

PERSUNLICAE FREET,
LEBEN

Incrmise por income, &6 yoer Bil and
achrewe porzonal hesdom
72.5% 148 vss | FER Pagint | Salcgas
SR O7E-1-06 03 h- 2075

0N THE MONEY teaches
fisndamantal principles fora new
understanding of money: ang
charactarsad by paronal matunty,
social and ecanomic respansibility
and a sophesticated appreciztcn af
walLie.

30) MINUTEN

Nachhaltige
Geldanlagen

Jennifer Brockerhoft

Jennifer Brockerholt

30 Minertey o Tantainable Investing
19w T1.5 cm | 96 Pages | Solicowe
EREHEOTH-3-HHT30: 0337

This book seeks to provide readens
with a set of clear groundmg
principies, enahling them o
recognise greanvashing and other
COMET Sing more #asily and to
chart thair personal tourse to 3 mare
sustainabls financial partiolio,

GABAL Finances

Stalania Kiihn, Harws Kiihn

The Firit Steps ta Fimancial Freedom

sy the nght mindsst can helg pao achisve
your parsanal financial rnskthmough

225 w14 8 o | 240 Pages § Sofcover
ISP 978196 T 30-0b0 -3

L this book, S1efanie and Marks
Hinhin ghow b boodesase a
personal financial managemeant
concpl. Thoy asplain savings
rates, risk, retums, funds, ETFs and

mont.

30) MINUTEN

_ Sicher
Investieren

Maona Schnell
Nils Steinkopff

Mils Steinkopli, Mona Schnell

30 Himutes to Investing with Condidence
17 111 5om | 96 Pages | Sofiener

ISHN ¥IB-3-S% 7351220

Investment expert Kils Steinkopf
and journalist Mona Schnedl show
havwi to calculate an investment
budget and use it in such & way thad
you profit from long-ferm growth and
avoid classic mistakes and traps.
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